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Question for you… 

Have you seen or used Food Hero before? 







Food Hero Research
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Focus Groups+ 
(23, n=130) 

Phone Surveys
(4, n=2,646)  

Cognitive
Interviews

(n=13) 





Cooking Tool Survey 
Prelim Results
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Moms with kids <18 living at home (n=479)
Means: 2.29 adults and 3.02 kids at home

Most all families (over 80%) cooking at least 5 
nights/week – moms cooking/shopping

Spanish speaking families had less cooking tools.

Families cooks at home #1 because their family will like 
the meal, and #2 because it will costs less than eating 
out.  

Go-to meals that are popular include: chicken, spaghetti, 
tacos and enchiladas  (word clouds to follow also include 
older adults n=98)
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http://www.foodhero.org/


Special Thanks
To all of you who promote health!

Lauren Tobey, MS, RD
Food.Hero@oregonstate.edu
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